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I Audience
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I Special way of eating
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I Online operation data

- RLEEHE

)

Yo W ADEREANG

BARTRESE

St

YAD ZHUANG NIU ROU HUG SU0 CLUB MANLAL ;-q'_“g
@ @ e A CATTY OF GOOD WINEA CATTY OF BEEFWALK THE HORSES AND LAKES MAKE FRIENDS ALL OVER THE worlD % 1,



I Online operation data
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I Operational logic
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I Operational advantages
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I Brand power
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I Development Plan
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I Franchise advantages
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